Drinking and the Mass Media
JN1980A TEAM OF RESEARCHERS from Michigan State University carefully watched four episodes of television's top-rated prime-time fictional shows and eight episodes of the top-rated soap operas. Every time a character took a drink, the researchers made a note of it. Every time a character mentioned alcohol or acted drunk, the researchers made another entry in their logs. When they added up the number of times drinking was depicted, a remarkable statistic emerged.
"Television characters may not smoke or use drugs," observed Bradley Greenberg, head of the Michigan State study, "but they drink with prodigious frequency." In the prime-time shows, characters consumed alcoholic beverages an average of eight times every hour. In the top-rated soap operas, each hour averaged over two depictions of drinking.1 People on television drink alcohol more often than they drink other beverages, the opposite of what happens in real life (see Figure 7-1). The bev-
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